
MEDIA SOLUTIONS
2023
Keeping You Connected Since 1866



Some modular sizes may have multiple orientations – horizontal or vertical. See dimensions above.
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MODULAR SIZES

Any modular size display ad is eligible for a 40% pick-up discount when the  
advertisement is run with no changes in the next available News-Register.

DIMENSIONS OF ADS
Portion of 

Page

   1/16 1.62 x 8 (v); 3.37 x 4 (h) 

 1/9 3.37 x 7.07(v); 6.88 x 3.47(h)

 1/6 3.37 x 10.68(v);  5.13 x 7.07(sq);  10.39 x 3.47(h)

 1/4 5.13 x 10.68(v)

 1/2 5.13 x 21.5(v); 10.39 x 10.68(h)

 3/4 10.39 x 16.25(v)

 FP 10.39 x 21.5(v)

Width x Height (inches)
Portion of 

Page

 1/16 $76 $66 

 1/9 $107 $92

 1/6 $138 $118

 1/4 $173 $149

 1/2 $235 $201

 3/4 $296 $253

 FP $358 $304

Color for  
Column AA

Color for  
Columns A–H

COLOR RATES

Rates are revenue-based and reflect good-faith estimate plans of client spending for all News-Register advertising services 
for a 12 month period. Charitable (501c3) groups — use column C. Non-profit (501c4, 501c6, 501c7) groups — use column A. 

“Community Partners” with good-faith estimate plans skip one column for rates.

DISPLAY-AD DEADLINES
FRIDAY NEWS-REGISTER 4 pm Tuesday  |  TUESDAY NEWS-REGISTER 4 pm Wednesday

Ad Size Open Rate $3,000/yr $6,000/yr $9,000/yr $12,000/yr $21,000/yr $30,000/yr $36,000/yr $48,000/yr

AA A B C D E F G H

  1/16 $221 $166 $155 $146 $134 $131 $126 $122 $117

  1/9 $387 $291 $272 $256 $236 $228 $221 $213 $205

  1/6 $581 $436 $406 $383 $355 $343 $332 $320 $308

  1/4 $885 $576 $540 $505 $478 $451 $434 $416 $399

  1/2 $1772 $1116 $1045 $992 $921 $868 $833 $797 $762

  3/4 $2657 $1594 $1487 $1408 $1302 $1248 $1196 $1142 $1089

Full $3542 $2055 $1913 $1806 $1665 $1594 $1523 $1453 $1382

111722

NEWS-REGISTER DISPLAY ADS

2023 ADVERTISING RATES

MODULAR RATES

RESERVE YOUR SPACE TODAY!
advertising@newsregister.com | 503.687.1258

Keeping You Connected Since 1866



High frequency creates Top-of-Mind Awareness for your business!
Runs in 8 consecutive News-Registers (Twice a week for 4 weeks)

ADD EVEN MORE VALUE: GO DIGITAL!
NewsRegister.com’s Big Box Ad (single ad, single frame)

$245 for 4 weeks. Buy 3 weeks, get 4th free

DOUBLE 32nd

$499 PER MONTH

Eight double-sized 1/32 
page ads

(3.37” x 4”)

Due to the highly discounted rates of these packages, no ad changes may be made during the course of the package run.

STARTER 32nd

$359 PER MONTH

Eight 1/32 page ads
(3.37” x 2”)

Add color for only $45 per run Add color for only $76 per run

Add color for only $94 per run Add color for only $109 per run

QUAD 32nd

$769 PER MONTH

Eight quadruple-sized 
1/32 page ads

(3.37” x 8”)

TRIPLE 32nd

$659 PER MONTH

Eight triple-sized 
1/32 page ads

(3.37” x 6”)

112322

HIGH FREQUENCY AD PACKAGES

2023 ADVERTISING RATES

LITTLE GIANT

RESERVE YOUR SPACE TODAY!
advertising@newsregister.com | 503.687.1258

Keeping You Connected Since 1866



FULL COLOR IS INCLUDED ON ALL ADS!

FRIDAY FOOTER AD
(Dimensions: 6.88” x 3”)
Available only on  
Friday’s edition. $629

FRONT PAGE VIEWPOINTS
(Dimensions: 10.389” x 3”)
Available only on  
Friday’s edition. $629

Tuesday September 1, 2015   $1 McMinnville, Oregon  150th year, No. 70
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‘OklahOma!’
tO Open Connections B1

In home child care providers 
face unnanounced inspections

 State & Region a7

Keeping you ConneCted sinCe 1866

Big appliance discounts! Save on carpet and rugs! 
Save on tables and lamps! Great savings on furniture!!

SALE NOW THROUGH MONDAY 
SEPTEMBER  7th • 9 AM TO 6 PM

RICE FURNITURE & APPLIANCE

IT’S OUR LABOR DAY SALE BBQ!

FREE 
Monday  10am - 3pm

1100 SW BOOTH BEND ROAD • McMINNVILLE • MON-SAT 9-6 • FRI ‘TIL 7 • CLOSED SUNDAY • 503-472-7322

20% TO 50% OFF ON 
CLOSEOUT & DISCONTINUED ITEMS!

CHICKEN WINGS
PULLED PORK

CORN ON THE COB
SAUSAGE DOGS

SODA

By DAVID BATES
Of the News-Register

Since we were enjoying strawberries before 
Memorial Day, it’s hardly a surprise that crews 
have started bringing in Yamhill County’s signa-
ture crop — wine grapes.

Thanks to a hot summer, most crops in the Wil-

lamette Valley have been ripening two to three 
weeks earlier this year. That means an August 
for the wine grape harvest, an anomaly that last 
occurred in 1992, according to local winemakers.

Early harvest is not necessarily a bad thing, 
though.

Argyle Winery viticulturist Allen Holstein, in 

his 36th year tending to Yamhill Valley grapes, still 
has his hand-typed notes from 1992. That year, 
picking started Aug. 25 — almost the very date his 
crews started last week picking what he estimates 
at almost 500 linear miles of grapevine rows, 
spread across 300 acres in three different locations. 

Holstein recalls, “Ninety-two turned out to 
be perfectly acceptable, as a matter of fact. The 
wines held up over time better than some other 
vintages that were more flash-in-the pan.

“I always say that the best vintage is the one 
where the wine sells. If it doesn’t, you hear 
about it.”

Wine Enthusiast Magazine scores Oregon’s 
1992 wines a “very good” rating on its vin-

By STARLA POINTER
Of the News-Register

The McMinnville School 
District welcomed about 50 
new teachers, most of whom 
have years of experience, as 
it opened the 2015-16 school 
year with a round of in-ser-
vice training.

It’s the largest group to 
join the district in many 
years, due in part to open-
ings created by the need for 
almost twice as many kin-
dergarten teachers, as the 
district switches from a half-
day to full-day schedule. In 
addition, the district filled 
spots vacated by retiring 
teachers and added a “social 
communication classroom” 
for students with autism.

Some of the new employ-
ees were already familiar 
with McMinnville schools. 
They performed their stu-
dent teaching here, worked 
as long-term substitutes in 
the district or graduated from 
McMinnville High School.

New Newby Elemen-

mac 
greets 
about 
50 new 
teachers

See TEAchERS, A6

By PAUL DAQUILANTE
Of the News-Register

SHERIDAN — Ted May-
field, a former Sheridan city 
councilor and civic leader 
who repeatedly ran afoul of 
the Federal Aviation Admin-
istration with his local 
skydiving business, died Fri-
day afternoon at the Sheridan 
Airport on Rock Creek Road. 
He was 79.

Yamhill County Sheriff’s 
Sgt. Chris Ray said Mayfield 
sustained a fatal injury while 
attempting to manually turn 
over the propeller of a plane. 
He said a deputy responded 
to the scene in the role of a 

deputy medical examiner.
“He was almost at the 

end of the air strip,” said 
mortician Val Adamson, a 
fellow civic leader and long-
time friend. “He got over 
to the side door of a busi-
ness (Techtonics Tuning) and 
banged on the door to get 
someone’s attention.”

Adamson described May-
field as an all around good 
guy. He was easygoing and 
laid back, Adamson said, but 
worked tirelessly on behalf 
of the local community.

“I don’t remember the last 
time when he wasn’t just a 
nice, pleasant guy,” Adam-

son said. “And I can’t say 
that about myself. He had his 
issues, and some other things 
with the FAA, but he was 
never afraid to fight back.”

Mayfield and his wife of 
almost 10 years, Virginia, 
split their time between 
Sheridan and Apache Junc-
tion, Arizona, prior to her 
death on May 20, 2014.

“She was the love of his 
life,” said his daughter, 
Gwen Barnard. “When she 
passed away, half of his soul 
left with her. 

sheridan’s ted Mayfield succumbs in aviation mishap

JAMBoRees
on tHe
gRidiRon

Sports  a11

Marcus Larson/News-Register file photo
Ted Mayfied works the barbecue during 2013 Sheridan 
Days. he spent many years as vice-chair of the event.See MAyfIELD, A10

See hARVEST, A8

By NIcOLE MONTESANO
Of the News-Register

A property tax appeal 
filed on behalf of the Ever-
green Aviation & Space 
Museum’s Wings & Waves 
Waterpark, finally went 
to trial in the Oregon Tax 
Court at the end of August, 
two years after its initial 
filing. But it may be several 
months before the court 
renders its verdict.

The museum argues 
the water park should be 
exempt from property taxes 
because it is educational 
in nature. Yamhill County 
argues it operates largely as 
a commercial recreational 
enterprise and should be 
taxed accordingly.

Water park 
gets its day 
in tax court

See cOURT, A10

Hot summer fuels early grape harvest

FIrst pIck
Marcus Larson/News-Register

Argyle Winery employees J.c. Jogerst, left, and Dustin Rice, lower right, work to load the presser with close to six tons of freshly picked pinot noir grapes.

oregon wine

TUESDAY FOOTER AD
(Dimensions: 10.389” x 3”)
Available only on  
Tuesday’s edition. $759

Tuesday October 6, 2015   $1 McMinnville, Oregon  150th year, No. 80
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Rosas  
festival

Sports a9 Connections: Creativity times 
two. Yamhill couple team up 
for Art Harvest Tour B1

Keeping you connected Since 1866

Happy Halloween!
Coloring contest inside!

IN THIS ISSUE:

By NICOLE MONTESANO
Of the News-Register

The bridges of Yamhill County 
are growing old. Of the 89 listed 
on the National Bridge Inven-
tory, 59 were built before 1970, 
making them at least 45 years 
old.

The condition of eight of the 
county’s older bridges is rated 
poor. One of its newer bridges 
also earned a rating of poor, due 
to rot.

Forty-four of the older bridges 
were rated fair. Only seven were 
rated good.

In addition, 22 county bridges 
have been classified as function-
ally obsolete, regardless of their 
condition. The Federal Highway 
Administration reserves that 
definition for bridges lacking 
“adequate lane widths, shoul-
der widths, vertical clearances, 
or design loads to serve traffic 
demand,” according to the state’s 
recently released 2015 Bridge 
Condition Report.

The construction dates of 
county bridges range from 1922 
to 2008. That means the oldest 
date back almost a full century.

But like most of its 35 Oregon 
counterparts, Yamhill Coun-
ty struggles just to maintain 

the bridges it has, let alone to 
rebuild or replace bridges that 
have become unsound or obso-
lete. And the state isn’t doing 
much better with bridges serving 
state highways, according to the 
report.

In 2003, the state passed the 

Oregon Transportation Invest-
ment Act, which boosted state 
spending on highway bridges for 
a time.

According to the report, the 
boost “allowed for a significant, 

the aging bridges of Yamhill County

District Attorney’s office helping 
victims of Thursday’s shooting 
By PAUL DAQUILANTE
Of the News-Register

The Yamhill County District Attorney’s 
Office extended an offer last Thursday, 
in the wake of a shooting rampage at 
Umpqua Community College in Rose-
burg, of assistance of its victims’ services 
office. It was immediately accepted.

Before turning the gun on himself, stu-
dent Christopher Harper-Mercer killed the 
instructor and eight fellow students in a 
writing class.

 In addition to English professor Law-
rence Levine, the dead and wounded 
included young students recently out of 
high school and older students embarking 
on a new start in life.

The rural campus is located on about 
100 acres on the banks of the South 
Umpqua River.

 It was only the fourth day of fall term, 
and Levine’s 10 a.m. introductory compo-
sition class was underway. 

Mercer-Harper arrived on campus not 
with books, but with a bulletproof vest and 
an arsenal of weapons — a semi-automatic 
rifle, five handguns and five magazines of 
ammunition. The 26-year-old California 
transplant proceeded to carry out Oregon’s 
worst mass shooting.

Yamhill 
County 
assisting 
Roseburg

By STARLA POINTER
Of the News-Register

The term “first-grader” is a noun, a word 
that describes a person, place or thing, as 
students learn daily, starting in kindergarten. 
“First-grader” could easily be a verb, though, 
since first-graders are constantly in action 
and constantly learning.

Take the 6-year-olds in Dawn Walters’ 
class at Newby Elementary School. On a 

recent Tuesday morning, they scooted in, 
shrugging off coats and hooking backpacks 
onto rungs on the back wall. They handed 
homework folders to their teacher, grabbed 
breakfast — some mini French toast and a 
banana, with juice or milk — then hustled to 
their desks. 

While eating, they solved math problems. 
Those who finished the arithmetic work-
sheets eagerly started reading books about 

insects, such as “the Hungry, Hungry Cater-
pillar” and “Are You a Dragonfly?”

“I lost a tooth, see?” one girl mentioned 
to a visitor, momentarily distracted by dis-
covering someone who hadn’t yet heard the 
big news. Another girl showed her new shoes 
with the sparkly soles.

Mostly, though, the first-graders focused 

conStant motion, 
conStant learning

First-Graders

Starla Pointer/News-Register
First-grade teacher Dawn Walters works with students who are practicing their writing. They are learning concepts such as “first, next, 
last” as well as spelling, fluency and vocabulary.

See BRIDgES, A6

See FIRST gRADE, A5

See ROSEBURg, A6

The News-Register staff

SHERIDAN — A 
McMinnville man 
stands accused of fir-
ing multiple shots at 
two individuals Friday 
afternoon as they were 
pulling their raft from 
the water northeast of 
Sheridan at the Green 
Bridge.

Anthony Gray 
Aldeguer, 56, was 
charged with    one count each of menac-
ing, possession of a pointed firearm, felon 
in possession of a firearm and reckless 
endangering. He was lodged in the Yam-
hill County Jail on $55,000 bail.

Oregon State Police trooper Adam Kow-
ing gave this account:

About 5:30 p.m., the Yamhill Communi-
cations Agency received a call about two 
subjects being fired on. As a dispatcher 
was sending law enforcement personnel 
to the scene, another shot was heard in the 
background.

In addition to the state police, the sher-
iff’s office also dispatched officers.

They stopped two individuals attempt-
ing to leave in a pickup, and discovered 
four others in the backyard of a residence 
by the bridge.

The two men who reported the gunfire 
were contacted on the west side of the 
bridge. They said a man on the other side 
of the river began yelling at them as they 
were pulling their raft out. Soon, they said, 
they heard shots being fired and felt bul-
lets whizzing over their heads.

Mac man 
allegedly 
opens fire 
on raft

The underside of Three Mile 
Lane Bridge, pictured here in 
2008. The bridge is scheduled 
for replacement in 2019.
News-Register file photo

Aldeguer

See ShOTS, A8

FRONT PAGE WRAP
$3500

Printed on both sides, a spadia 
covers half of a section’s front page 
and all of the back. The spadia 
package is almost 3 full pages of the 
most prime real estate in the
News-Register.

Cover: 5”x17.8”

Inside Cover: 5”x21.5”

Inside Back: 10.39”x21.5”

Back Page: 10.39”x21.5”

INSIDE SECTION 
FRONT PAGE WRAP
$2500

All political advertising will be excluded from 
these ad positions. All content is subject to 

publisher approval prior to print.

Church Sponsor: $8.00/week

Show your civic-mindedness by supporting 
McMinnville-area churches on the Church 
Page every Friday.

Front-page Ads: $409
with weekly contract: $299

Page-one ads measuring 6 column inches 
may be purchased by not-for-profit 
organizations or businesses wishing to 
sponsor a public service announcement  
(2 columns x 3 inches).

Grizzly Sponsor:  $11.00/week

Support the outstanding athletes from  
McMinnville High School by sponsoring the 
Grizzly of the Week space in each Friday’s 
Sports section during the school year.

Church Page: $6.50/week

List your church in our Church Directory  
every Friday.

VIEWPOINTSB 
Friday
April 23, 2021

Whatchamacolumn
Jeb Bladine: Too much 
news for just one topic B3

By RICH LOWERY
Editor of the National Review

So far, the defining word of the 
Biden era is “trillion.”

The Joe Biden who portrayed 
himself as a moderate, old school, 
bipartisan dealmaker during the 
presidential campaign is now 
a distant memory. He’s been 
replaced by the Joe Biden who 
is dazzling progressives with his 
willingness to “go big” — in 
other words, spend jaw-dropping 
amounts that would have been 
unimaginable prior to the pan-
demic and are still shocking even 
now.

Why has Biden embarked on 

a historic spending splurge with 
nary a whisper of bipartisan 
support? Well, Democrats talked 
themselves into the proposition 
that there basically isn’t any such 
thing as spending too much.

Belatedly, the party consensus 
is that Barack Obama went “too 
small,” with a stimulus pack-
age under a trillion dollars, thus 
insufficient to the scale of house 
market crash recession. Besides, 
spending is something Biden 
can actually do. He can pass his 
stimulus and relief bills under the 
so-called reconciliation rules in 
the Senate, which requires only 
50 votes rather than the 60 it 

takes to break a filibuster.

Finally, any Democratic presi-
dent is drawn to the heroic allure 
of FDR, which demands mea-
suring himself against the New 
Deal. In a recent meeting of his-
torians at the White House, FDR 
was much discussed. One of the 
participants, Michael Beschloss, 
said FDR and LBJ may be the 
most apt analogues for how Biden 
is “transforming the country in 
important ways in a short time.”

There’s no doubt about one 
thing” Any past Democratic 

By BRITTANY RUIZ
Management Consultant

 In a recent op-ed, Yamhill 
County Commissioner Casey 
Kulla advocated overhauling 
our land use laws and increas-
ing transparency in government 
agencies. I wanted to provide a 
followup.

I agree with Commissioner 
Kulla on both those issues. But I 
do not agree with how he plans 
to reach that end, at least when it 
comes to government transparency.

For example, I recently learned 

of a 5G cell phone tower being 
built in an area just outside 
McMinnville that is earmarked 
eventually for housing. I have 
friends in that area who were not 
notified of any such intention until 
after the application had been 
approved.

Now this is up for appeal. Could 
we have avoided another round of 
costly reconsiderations from the 
workings of our land use process 
had the residents been informed, 

W hen I read in the news not too long ago that 
Oregon had lost more than 25,000 jobs in one 
month, my heart hurt for our state — the place 

I’ve called home for 24 years. 
This is where I grew up and still live and work. I 

actually attended preschool and university on the same 
campus, enrolling in preschool at Oregon State’s Bates 
Hall shortly after immigrating to the United States with 
my family and, 18 years later, walking across the com-
mencement stage in Reser Stadium as a proud Beaver 
graduate.

I spent childhood summers in the air-conditioned 
relief of the Corvallis Public Library with my nose 
buried in a book. I’ve skied Hoodoo, lounged in coffee 
shops around Portland, played grand pianos on stages 
from Newberg to Newport, interned at the school district 
office, served many a familiar face working at a movie 
theater and restaurants during college, and even recently 
became a first-time homeowner in Salem.

To share a piece of my story is to share the love I 
have for the communities and people in Oregon, as they 
have given me opportunities, support and resources 
throughout my life and career.

With the damage this pandemic has wreaked on the 
lives of Oregon residents and businesses, I felt com-
pelled to do my part to bring jobs back to our economy 
by making a commitment toward the end of 2020 to 
only hire locally. 

After leaving my corporate job without a backup plan 
at the end of 2017, I started my business, Ellen Yin 
Media, and digital media platform, Cubicle to CEO, 
almost by accident.

 What began as freelancing as a social media mar-
keting strategist for local businesses while looking for 
my next job — my first client was a veteran-owned 
coffee stand in Albany — quickly scaled into a bou-
tique marketing agency serving multi-million-dollar 
global brands. Over the last three years, I’ve worked 
with dozens of clients and mentored more than 7,000 
entrepreneurs through my online marketing courses and 
coaching programs.

In the online business space, the gig economy is huge. 
Everyone is praising the benefits of outsourcing jobs 
overseas to virtual assistants who will work for less than 
the federal minimum wage here in the States, and cer-
tainly less than Oregon’s much higher minimum wage. 

Boosting the bottom line with cheap labor may be mar-
keted as success, but I think it’s incredibly short-sighted 
to prioritize profit over people. I’m lucky that many in 
my close circle of business friends share my sentiment 
that people — and the relationships you cultivate with 
them — remain the true assets in business. 

It’s not a matter of income or impact. It can and 
should be both.

Since making the intentional shift to hire only 
within Oregon for new positions, I’ve been able to 
transition out-of-state contracted roles into full-time 
employee positions with benefits, while still creating 
a remote company culture that allows my team max-
imum flexibility. As of this writing, we how have 
three full-time Oregon employees, up from zero this 
time last year. 

As an Asian American female founder who has 
profitably bootstrapped my business to more than $1 
million in revenue, I am especially proud that this 
business is 100% woman-owned.

I have built a team of strong, brilliant women. 
Some are working moms, most are lifelong residents 
of Oregon, and several are first-generation Ameri-
cans like me.

Even among the contractors on our team, all but 
one of whom are also women-owned, we have made 
a concerted effort to work with mostly small Ore-
gon-based businesses.

 For example, I opted to work with my friends 
at Pacific Payroll in Corvallis instead of paying for 
the services of an automated payroll company like 
Gusto, even though that would have cost less. That’s 
because I believe in the power of supporting small 
business and value personal relationships over rely-
ing solely on software.

When you hire locally, you are creating opportu-
nities for more money to be spent locally as well, 
pouring resources directly into your local schools, 
businesses, neighborhoods and infrastructure. The 
more we can keep money exchanging hands with-
in our own community, the more we all help one 
another. A single dollar can have far-reaching ben-
efits on all the lives it touches as it is being spent, 
used and shared over and over again.

I never imagined I would lead a business or team 
of employees at age 26, but it has been the greatest 
personal development journey and privilege thus far. 
Seeing firsthand the impact of the meaningful work 
we do, supporting the growth of other entrepreneurs 
as well as watching my team members thrive in 
roles catered to their natural strengths, interests and 
work/life balance, motivates me to continue working 
toward creating more jobs for our local economy in 
the coming years.

I know with the ingenuity and resilience of my 
fellow Oregon small business owners, we will return 
those 25,000 lost jobs — and more — to our great 
state.

Salem-based Ellen 
Yin hosts the award-
winning Cubicle to 
CEO Podcast, an 
entrepreneurship show 
with listeners in more 
than 100 countries. The 
name reflects her own 
journey of profitably 
bootstrapping her 
online marketing 
business from a $300 
investment to a seven-
figure producer in 
just three years. She 
has been featured on 
the TODAY show 
with Hoda & Jenna 
and contributed to 
publications like 
Yahoo! Finance, MSN 
and Thrive Global. 
Her website can be 
found at www.ellenyin.
com , her podcast 
at www. ellenyin.
com/podcast and her 
Instagram presence 
at instagram.com/
missellenyin.

Hiring locally pays 
huge dividends

Guest writer

The trillion dollar man
GUEST COMMENTARY

Creating Oregon jobs keeps money circulating closer to home

See TRILLION, B2

Why should we have to 
pay for transparency?

See TRANSPARENCY, B2

“People — and the relationships 
you cultivate with them — are 
the true assets in business.”

112322

2023 ADVERTISING RATES

PREMIUM AD POSITIONS

RESERVE YOUR SPACE TODAY!
advertising@newsregister.com | 503.687.1258

Keeping You Connected Since 1866



PREFERRED FILE FORMAT
Please send your file in pixel-perfect RGB color Space  

JPEG, PNG or GIF (72ppi) 
— OR — 

Send us a “print quality” PDF and we’ll resize it for you.

LEADER BOARD (728 x 90 px)

BIG BOX
(300x250px)

HALF BOX
(300x125px)

NewsRegister.com is one of America’s best community newspaper websites*. 

NewsRegister.com averages over 250,000 page views a month.
Click through rates on ads average 4x national rates (for media websites).

*Annually awarded top honors by National Newspaper Association.

112322

WEB AD RATES

2023 ADVERTISING RATES

NEWSREGISTER.COM

RESERVE YOUR SPACE TODAY!
advertising@newsregister.com | 503.687.1258

FREQUENCY RATES
AD SIZE 3 months 

continuous
6 months 

continuous
12 months 

continuous

Leader Board $109/wk $101/wk $96/wk

Big Box $85/wk $79/wk $75/wk

Half Box $66/wk $61/wk $59/wk

LEADERBOARD
DIMENSIONS NO MOTION WITH MOTION

728 x 90 pixels
RGB • 72ppi $115/wk $190/wk

2 frames

BIG BOX
DIMENSIONS NO MOTION WITH MOTION

300 x 250 pixels
RGB • 72ppi $89/wk $150/wk

2 frames

HALF BOX
DIMENSIONS NO MOTION

300 x 125 pixels
RGB • 72ppi $69/wk

Keeping You Connected Since 1866



POPULATION ................................62,342

GENDER
Female ..............................................................................48.5%

Male ..................................................................................51.5%

AGE
Under 5 years ...................................................................7.2%

18 years and over ........................................................73.9%

65 years and over ........................................................14.3%

RACE
White ................................................................................87.5%

Hispanic ...........................................................................14.4%

Native American/Alaskan ...........................................2.2%

Asian ....................................................................................1.0%

Black ....................................................................................1.1%

Other race .........................................................................5.4%

Multiple races ..................................................................2.6%

EDUCATION LEVEL 
AGE 25+
University degree or more .......................................20.4%

Associate degree ............................................................5.1%

Some college, no degree ...........................................24.9%

High school degree or higher ..................................82.5%

Less than high school degree ..................................17.5%

MARITAL STATUS 
AGE 15+
Married ............................................................................59.6%

Divorced .............................................................................9.9%

Widowed ............................................................................5.4%

Never Married ..............................................................25.1%

HOUSEHOLDS
Total ................................................................................ 22,809

Owner Occupied ..........................................................64.7%

Renter Occupied ..........................................................31.7%

Vacant .................................................................................3.6%

HOUSEHOLD INCOME LEVEL
$0 – $15,000 .................................................................13.5%

$15,000 – $24,999 .....................................................10.7%

$25,000 – $34,999 .....................................................11.9%

$35,000 – $49,999 .....................................................20.1%

$50,000 – $74,999 .....................................................22.6%

$75,000 – $99,999 .....................................................10.9%

$100,000 – $149,999 ...................................................7.3%

$150,000 + ........................................................................2.9%

Average per household ........................................ $56,881
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General Policies
The Publisher may refuse any ad or preprint at any time.The News-
Register’s liability for any error in a published advertisement will not 
exceed the portion of space in which the error occurred and will be 
limited to the first publication of the advertisement. The Advertiser 
is responsible for notifying the News-Register of any error in time for 
correction before the second insertion.

Requests for positioning will be given every consideration, however 
no placement guarantees will be given or assumed.

The minimum ad size for display advertising is 4 column inches.

Advertising prepared in whole or part by the News-Register staff 
becomes the property of the News- Register. Permission in writing 
must be obtained before said advertising may be used in any other 
publication.

Terms & Conditions
Credit and charge privileges will be established through application 
and approval.

Local rates are non-commissionable. Agreement rates are based on 
conditions noted in the signed advertising agreement.

Advertising cancelled after it has been type set will be charged at a 
rate of $2.00 per column inch.

Advertising space, including preprinted inserts will not be sold to 
anyone for the purpose of resale.

Payments in full are due within 15 days of the billing date indicated 
on the statement. Amounts unpaid by the end of the following 
billing cycle have a 1.5% late fee added per month (18% APR). 
Accounts with balances 30 days or more past due may have credit 
discontinued.

Electronic Submissions
For complete information on file types we support, please refer 
to the advertising section on newsregister.com, or ask your sales 
representative.

Political Advertising
Normal rates, contracts and discounts apply to political advertising. 
Any advertising this newspaper, at its discretion, deems political 
in nature, must be prepaid. That includes, but is not limited to, all 
advertising by candidates or holders of political office; advertising 
related to ballot measures or proposed ballot measures; issues 
before a legislative body, etc.

While disclaimers are no longer required on political advertising by 
state law, this newspaper considers the name and address of persons 
paying for political advertising to be a matter of public record. 
The name and address of persons or organizations paying for such 
advertising will be available to the public.

Ads Not In English
We will accept advertising in any language. Ads not in English require 
submission of an accurate translation of those ads so we may review 
them for acceptability. No translation service is offered by the News-
Register.

Special Services
Artwork: Original artwork, photo manipulations and illustration 
produced by ad services staff for advertisements will be charged at 
$60/hour.

Mechanical Specifications/Dimensions
News-Register standard pages are 6 columns wide by 21.5 inches deep. 

Dimensions*
Columns Inches
 1 1.6157
 2 3.3704
 3 5.1250
 4 6.8796
 5 8.6343
 6 10.3889

Columns Inches
 7 13.1158
 8 14.8704
 9 16.6250
 10 18.3796 
 11 20.1342
 12 (Dbl. Truck) 21.8888 

*Advertisements that exceed 19 inches on a standard page will be billed at a 

full column depth: 21.5 inches standard.
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McMinnville, Oregon  97128

800.472.1198 or locally
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